
Rates effective 1st July 2014

AREA: Selwyn

Published Circulation: 
15,171

Readership: 
23,000

Type: Weekly (Wed)

Website: 
www.press.co.nz

Audited circulation: ABC
Circulation source: NZ Audit Bureau of Circulation,  
12 months to 31 December 2013. 
Readership source:  Nielsen CMI Survey  
Q3 2013 - Q2 2014. Base: AP15+.

AREA: Mid Canterbury 
(Ashburton)

Published Circulation: 
13,424

Readership:  28,000

Type: Weekly (Wed)

Website: 
www.timaruherald.co.nz

Audited circulation: ABC
Circulation source: NZ Audit Bureau of Circulation,  
12 months to 31 December 2013. 
Readership source: Nielsen CMI Survey  
Q3 2013 - Q2 2014. Base: AP15+.

AREA: Christchurch

Published Circulation: 
86,695

Readership: 
137,000

Type: Weekly (Thu)

Website: 
www.christchurchmail.co.nz

Audited circulation: ABC
Circulation source: NZ Audit Bureau of Circulation,  
12 months to 31 December 2013. 
Readership source: Nielsen CMI Survey  
Q3 2013 - Q2 2014. Base: AP15+.
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Canty fire crews

On the move: Hurunui District Council’s principal rural fire

officer Allan Grigg says he could have his job

disestablished through a rural fire force merger.

By EMILY SPINK

may merge
It’s about getting

better value for the

resources you’re

putting into it.

Principal rural fire

officer Allan Grigg

❝A
merger between rural fire

forces in Canterbury could

mean the amalgamation of

six separate fire-fighting entities.

Rural fire forces in Hurunui,

Waimakariri, Selwyn and

Christchurch could merge with

the Department of Conservation

and the Ashley Rural Fire District

by July 1 next year if plans for a

proposed North Canterbury

Enlarged Rural Fire District are

given the green light.

The Waimakariri District’s five

Rural Fire Forces – including the

council’s, Waikuku Beach, Pines

Beach and Swannanoa – would be

affected, as would Hurunui

District’s six rural fire forces in

Waikari, Greta Valley, Motunau,

Conway Flat, Waiau and at Mt

Lyford.
National Rural Fire Officer

Gary Lockyer said the strategy

was implemented nationally in

2008/2009 under an enhanced

programme to establish Enlarged

Rural Fire Districts (ERFDs). The

planning phase had been in the

process for nine months in North

Canterbury.
From July 1, 60 per cent of the

rural fire jurisdictional area of

New Zealand was under the

management of 11 ERFDs.

Lockyer said the reasoning

behind the NZ Fire Service

Commission Strategy for ERFDs

was to have a more professional

and sustainable framework of

governance and management for

rural fire management.

Under full-time professional

management, the larger district

entities would be better equipped

to meet nationally consistent

standards with improvement, he

said.
Hurunui District council

principal rural fire officer Allan

Grigg said his role, which he took

on in April 2010, could be

disestablished through the

merger.
‘‘We would have to make sure

that if put in place, it would work

well for all the stakeholders.’’

Grigg said that despite his job

loss, he welcomed the move to

professionalise operations, as it

had become unrealistic to manage

over 80 fire volunteers and six

crews across 20 hours of part-time

work.
‘‘My personal opinion is our

concern about our own jobs shouldn’t

limit development in the sector.’’

Losing the local connection to the

area was one concern being raised,

but the merger would not affect ‘‘the

volunteers on the ground’’ who were

made up of farmers or forestry

workers, Grigg said.

‘‘It’s about getting better value for

the resources you’re putting into it.

The one man-band like myself –

their time is limited.’’

Department of

Conservation services

manager Kingsley

Timpson said the merger

would provide greater

collaboration and co-

ordination between fire

stakeholders and he

anticipated an

improved fire response.

‘‘Sharing of resources

just makes sense.’’

UNDER THE RADAR
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6077621AD

PLUS
FREE Wax Removal for Accident Compensation

Corporation (ACC) approved patients.

FREE Servicing of Hearing Aids for ACC approved patients.

hearing aids for ACC

approved patients*.
03 351 3535 Fendalton - 91 ldris Road

03 322 4326 Halswell -Southern Chiropractic

Centre, 290 Halswell Road

03 310 7355 Rangiora- Unit 10, 6-8 Cone Street

0800 333 606 Papanui- Northlands Medical &

Sports Care, 162 Main North Road

*Terms & Conditions apply

from the

Heart
By HANNAH HERCHENBACH

Reach: In lieu of practice, Joshua Dela Cruz

studies the style of Lebron James.

On form: Mart Dosdos is attached to the

basketball hoop at home.
Pictures: HANNAH HERCHENBACH

CONTINUED Page 2

T
hey have no practices, no drills, and

no set plays, yet Sacred Heart’s bas-

ketball teams win game after game.

Sacred Heart deputy principal Frank

McManus, who helps co-ordinate the school’s

four basketball teams, said this year’s Year

7-8 boys’ A grade team – which consists

entirely of Filipino youngsters – are a ‘‘pretty

special’’ group.

After noticing the students’ passion for

basketball, Sacred Heart spent ‘‘thousands’’

installing a court on the grounds, which

McManus said is in constant use.

‘‘The skill level is just always increasing.

The only set plays they know are there

because they play [together] so much they

know each other’s game.’’

Sacred Heart pupil Joshua Dela Cruz, 12,

spends his time ‘‘playing around’’ at the

court almost every day at school, and on the

weekends is playing either in club games or

with his dad.
In lieu of structured practice, Joshua

studies and copies his favourite basketball

player, Lebron James.

Parent Ferd Dosdos said his family

‘‘always had basketball near the house’’.

His two sons, Byron (pictured above) and

Mart, have a hoop in their driveway, and

also live near Sacred Heart school, which

LONG WAIT OVER
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YOUR LOCAL EXCAVATING TEAM OFFERING 33 YEARS EXPERIENCE PHONE: PAUL (03) 324 3744 • FAX (03) 324 3778 • MOBILE 027 432 9590 • paul@johnstons.net.nz

Heinz Watties - Mega Pond

Dave Irvine’s - Stock Underpass

62
52

47
4A

A

• Subdivision work

• Site works and shingle supplies

•  Land clearing/development work

•  Drainage & lazer work

•  Hedge & stump removal

•  Bridges & cattle underpasses

•  Driveways & farm tracks

•  Drain and water race clearing

•  Sheet Piling and Demolition

•  Graders, trucks, rollers, compactors

•  Wheeled & Tracked excavators:

1.5 - 32 Tonne for hire

• Screen plant and cartage

• Chain trenching & mole ploughing

Boots
andAll

Burnham soldiers braved a four degree outdoor

pool recently to raise funds for the Cancer

Society. Warrant officer class one Dave Mills is

pictured jumping into the pool in full kit.

Story P4.
Picture: JAYNE CHAMP

Council’s bully battle
By SAM SHERWOOD

B
ullying is on the agenda at the

Selwyn District Council in the wake

of Cr Peter Hill’s decision to join the

Green Party.
Speaking on his decision to join the

party, Hill said he feels more relaxed than

ever now he is involved with people who

listen to and share his views.

He told the Central Canterbury News this

has not always been the case and he feels

he has been bullied by several councillors

during his four years on the council.

‘‘There are a couple of councillors who are

just plain bloody rude,’’ Hill said.

His decision to join the Green Party was

a ‘‘last-minute’’ move, fuelled by his desire

to be heard.
‘‘I felt a bit submerged under the might of

the rest of them around the table and I

thought ‘well if I have a capital G on the

front of Green, then it might get me a bit

more mana’.’’
Hill said he was not the only person to

notice the stick he was getting from other

councillors.
‘‘Friends of mine have sat in the gallery

and said to me afterwards, ‘I don’t know

how you put up with that bullsh*t’.

‘‘But I know it’s the bullies who have the

problem – not the people who are bullied.’’

Hill said he has had a few grizzles with

the mayor, the former chief executive and

the current chief executive, David Ward,

who he says is a bit more sympathetic to

his concerns.
One of the councillors mentioned by Hill

as being a bully – Nigel Barnett – is

‘‘incensed’’ by the accusation, which he said

is a load of rubbish.

‘‘I will tell him he just needs to grow a

pair, because quite frankly, it is just a bit

pathetic.’’
Barnett says he is quite robust and more

than willing to have a laugh at himself

as well.
‘‘Quite frankly, if it weren’t for a bit of

discourse throughout the day, meetings

could turn out to be quite boring.’’

He also said he has no personal issue

with Hill.
Former councillor Gary Doyle, who was

voted out of council in 2010, said he had

witnessed the bullying culture within the

council. He said he found Barnett to be very

disparaging towards councillors who did

not share views similar to his own.

‘‘I found him exceedingly difficult to work

with during my time on council.

‘‘He operates to his own ends, and he does

tend to believe that he is 100 per cent cor-

rect as well, and everyone else’s opinion

doesn’t matter.’’

VARIETY SHOW
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Milestone looms
An iconic Mid-Canterbury business is quietly

marking a milestone – 80 years in the district. Mid

Canterbury Herald reporter Helena O’Neill talks to

Ashford Handicrafts director Elizabeth Ashford

(pictured) about the wheel and loom business,

and how it’s going from strength-to-strength.

■ Story page 6

Uniting
brings
options
By HELENA O’NEILL

CONTINUED Page 6

T
he Ashburton District

Council could soon be

working with three

neighbouring councils if a

proposed transportation part-

nership goes ahead.

A proposal for Ashburton to

join a road maintenance

collaboration with Timaru,

Mackenzie and Waimate

district councils was tabled at

the council’s service delivery

committee meeting last week.

A report by council staff said

the Ashburton District Council

would be one of the larger

partners in the group, so any

economies of scale are likely to

be in favour of the smaller

partner councils – but there is

potential for savings as con-

tracts are standardised across

the joint area.

Another potential benefit is

engagement of specialist asset

management assistance –

pavement condition and

strength surveys for example.

‘‘The collaboration model

will allow for the procurement

of these services to be

coordinated and potentially

reduce establishment costs

that would otherwise be

incurred if the work was pro-

cured independently by each

council,’’ the report says.

To help the council make a

decision, council staff had been

granted ‘‘observer status’’ by

the South Canterbury roading

collaboration group, and

attended five meetings.

‘‘The southern group is pre-

ferred because officers

considered that Ashburton

District Council’s issues and

opportunities are more closely

aligned with the southern

area.’’
Council contracts manager

Brian Fauth stressed things

were only at the proposal

stage, but the idea was that

one contract could be written,

with ‘‘separable portions’’ or

sub-contracts for each district.

‘‘The guts of the contract

would be the same, but there

could be four contractors work-

ing out of the same contract

document,’’ he said.

However, the choice of con-

tractor may not be entirely the

council’s decision, Fauth said.

The proposal only covered

road maintenance.

Other collaborative options

would open up in the long

term.
Mayor Angus McKay said he

was ‘‘quite rapt’’ the council

was getting close to joining the

collaboration.
However, he said Ashburton

needed to retain the ability to

engage the contractor for its

own work.

PAGE TURNER

Bookarama beckons P3

AREA: North Canterbury

Published Circulation: 
22,461

Readership: 
34,000 (average issue)

Type: Twice weekly (Wed & Sat)

Website: 
www.northernoutlook.co.nz

Audited circulation: ABC
Circulation source: Source: NZ Audit Bureau of 
Circulation, 12 months to 31 December 2013. 
Readership source:  Nielsen CMI Survey  
Q3 2013 - Q2 2014. Base: AP15+.



Rates effective 1st July 2014

For display advertising: 
Agencies contact 
03 943 2452 
pas.national@press.co.nz

Direct Advertisers contact 
03 307 5858 
ellenor.sullivan@press.co.nz

For classified advertising 
contact:  03 307 5858 
ellenor.sullivan@press.co.nz

For display advertising: 
Agencies contact 
03 943 2452 
pas.national@press.co.nz

Direct Advertisers contact 
03 943 2451 
ad.sales@press.co.nz

For classified advertising 
contact:  03 377 8778 
goclassifieds@press.co.nz

MARKET FACTS Effective 1st July, 2014

CHRISTCHURCH AND CANTERBURY COMMUNITY NEWSPAPERS

CONTACTS

For display advertising: 
Agencies contact 
03 943 2452 
pas.national@press.co.nz
Direct Advertisers contact 
03 311 8701 
jan.reed@northernoutlook.co.nz

For classified advertising 
contact:  03 311 8701 
christine.pearson@fairfaxmedia.co.nz

The Central Canterbury News is 
the #1 community paper from the 
Selwyn district. Each Wednesday 
the paper is read by 23,000 
Cantabrians living in areas such 
as Rolleston, Darfield, Leeston 
and Sheffield.

Three out of every four readers 
are homeowners and over half 
(54%) have a household income 
of $60,000+. A typical edition is 
read by 13,000 main household 
shoppers.

Readers of CCN are active 
consumers and community papers 
play a big role in their purchasing 
decisions. In fact 73% of CCN 
readers have actually purchased 
something as a result of seeing it in 
a community newspaper, and three 
out of every five have gone to an 
event after seeing it promoted in a 
community newspaper.
Source: Nielsen CMI Survey Q3 2013 - Q2 2014.
Base: AP15+.

With an audience of 137,000  
the Christchurch Mail is the  
#1 community newspaper in  
greater Christchurch.

Published each Thursday, the 
Christchurch Mail reaches 
43% of all people aged 15+ in 
Christchurch city.

Readers of the Christchurch Mail 
are an attractive audience for 
advertisers - the Christchurch Mail 
is read by 66% of homeowners in 
the city, one in every three people 
who live in a household with at 
least one child, and 50% of main 
household shoppers.

Combine The Weekend Press 
with the Christchurch Mail and 
increase your reach to 61% of all 
people aged 15+ in Christchurch.
Source: Nielsen CMI Survey Q3 2013 - Q2 2014.
Base: AP15+.

The Mid Canterbury Herald is a 
local community paper circulating 
in the Ashburton district. Every 
Wednesday the Mid Canterbury 
Herald attracts 28,000 readers.

The Mid Canterbury Herald is a 
great choice for local advertisers. 
Each week the paper is read by 
17,000 homeowners and 14,000 
main household shoppers.

Mid Canterbury Herald readers 
are an attractive group of 
consumers for advertisers to 
reach. Their average household 
income is $62,442 and 78% 
of them say they’ve purchased 
goods after seeing them 
advertised in a community 
newspaper. 
Source: Nielsen CMI Survey Q3 2013 - Q2 2014.
Base: AP15+.

For display advertising: 
Agencies contact 
03 943 2452 
pas.national@press.co.nz

Direct Advertisers contact 
03 311 8701 
jan.reed@northernoutlook.co.nz

For classified advertising 
contact:  03 311 8701 
christine.pearson@fairfaxmedia.co.nz

The Northern Outlook is the 
largest circulating community 
paper in North Canterbury, 
reaching more readers than any 
other community paper in the 
North Canterbury area.

Published twice a week, the 
Wednesday edition is read by 
36,000 people aged 15+ with 
32,000 readers picking up the 
Saturday edition. In total the 
Northern Outlook is read by 
40,000 individuals each week.

The Northern Outlook is a 
great choice for advertisers 
wanting to reach residents in 
North Canterbury. An average 
issue is read by 18,000 main 
household shoppers and 23,000 
homeowners. Readers of the 
Northern Outlook have an 
average household income  
of $77,427.
Source: Nielsen CMI Survey Q3 2013 - Q2 2014.
Base: AP15+.



Rates effective 1st July 2014

Display Advertising Rates
These run of paper rates include colour* 

and exclude GST
* Black and white advertising less 12.5%

Annual Spend Discounts*

*For  con t rac t  ho lders. Cont rac ted  d iscounts  exc lude  on l ine  adver t i s ing ,  inser ts  and  o ther  adver t i s ing  as  spec i f ied .

Display Classified Rates
These display classified rates include 

colour* and exclude GST
* Black and white advertising less 12.5%

Rate (per col/cm) Christchurch Mail Northern Outlook
Central Canterbury 

News
Mid Canterbury 

Herald

Classified Liner Rates
Minimum of four lines,  

rates exclude GST
Additional colour and highlighting charges may apply

Rate Christchurch Mail Northern Outlook
Central Canterbury 

News
Mid Canterbury 

Herald

Size
Christchurch 

Mail
Northern Outlook

Central Canterbury 
News

Mid Canterbury 
Herald

Premium Positions

Guaranteed 
Positions

+ 25%}
Guaranteed 
page 2 or 3

+ 50%}
*applies to same day insertions 
and copy in both newspapers

Full Page $2,318.05 $1,953.00 $1,575.00 $1,575.00

Junior Page $1,253.00 $1,085.00 $875.00 $875.00

1/2 Page $1,127.70 $976.36 $787.50 $787.50

1/4 Page $510.15 $441.75 $356.25 $356.25

1/8 Page $268.50 $232.50 $187.50 $187.50

Front Page Solus $1,126.86 $927.78 $792.12 $792.12

Other sizes (per col/cm) $8.95 $7.75 $6.25 $6.25

General $10.23 $8.91 $7.25 $7.25

Employment $10.65 $10.34 $9.06 $9.06

General (per line) $2.65 $2.32 $1.65 $1.65

Community Noticeboard
- incl. 50 words

- incl. 100 words

$13.50 $13.50 $13.50 $13.50

$20.00 $20.00 $20.00 $20.00

Annual Spend: $2.5K+ $5K+ $10K+ $15K+ $25K+ $50K+ $75K+ $100K+ $150K+ $250K+ $500K+ 

Display Adv Discount 10% 12.5% 15% 17.5% 20% 22.5% 22.5% 25% 25% 27.5% 30% 

Classified Adv Discount 10% 12.5% 15% 15.0% 16.5% 18% 18% 20% 20% 22.5% 25%



Rates effective 1st July 2014

Packages

Packages Christchurch Mail Northern Outlook
Central Canterbury 

News
Mid Canterbury 

Herald

Multi Publication Discounts
Multi-paper discounts only apply to same 
Advertisement running in all publications

Inserts, online and further contract or other 
discounts/packages not applicable

2 papers less 20% 3 papers less 30% 4 papers less 35%

Inserts

Christchurch Mail Northern Outlook
Central Canterbury 

News
Mid Canterbury 

Herald

Publishing Deadlines Advertising cancelled after booking 
deadline incur a cancellation fee.

Run of Paper

Booking/Copy Print Ready File

Classified

Booking/Copy Print Ready File Computer-set

Trade Directory Price per insertion Price per insertion Price per insertion Price per insertion

-6 pack 8x1 - $66.00 $60.00 $60.00

-12 pack 8x1 - $57.00 $50.00 $50.00

-24 pack 8x1 - $52.00 $45.00 $45.00

-48 pack 8x1 - $45.00 $40.00 $40.00

-6 pack 8x2 - $108.00 $100.00 $100.00

-12 pack 8x2 $96.00 $97.00 $90.00 $90.00

-24 pack 8x2 $88.00 $86.00 $80.00 $80.00

-48 pack 8x2 $80.00 $75.00 $70.00 $70.00

Rate (cost per 1000) $55.00 $55.00 $55.00 $55.00

Christchurch Mail 12noon Friday 5pm Tuesday 12noon Friday 11am Tuesday 9am Wednesday

Northern Outlook
(Wed)

12noon Friday 11am Tuesday 4.30pm Monday 1pm Tuesday 12noon Tuesday

Northern Outlook
(Sat)

10am Wednesday 11am Friday 4.30pm Thursday 1pm Friday 12noon Friday

Central Canterbury
News

11am Thursday 1pm Monday 12noon Monday 3pm Monday 3pm Monday

Mid Canterbury Herald 11am Thursday 12noon Monday 11am Monday 2pm Monday 2pm Monday



Rates effective 1st July 2014

To assist you in achieving the best results from 
your advertising, we require a high standard 
advertising material.

The printing method is offset. All materials can 
be supplied by ISDN, email or CD/DVD.

Fonts & Type

Font embedding required	 Yes

Font subsetting allowed	 Yes

Minimum point size for colour type	 12pt

Minimum weight for reversed colour type	 Bold

Maximum plates allowed for reversed colour type	 3

Minimum point size for single colour type (100% C, M, Y or K)	 6ptPostscript compatible (acceptable software)
Adobe Indesign • QuarkXPress
Adobe Illustrator

Files should be created using these applications and 
saved and supplied as PDFs. Appropriate Distiller job 
options are available on request.

Not Postscript compatible (unacceptable software)
Microsoft Word • Microsoft Powerpoint
Microsoft Publisher • Adobe Photoshop
Note: Adobe Photoshop should be used for image
manipulation only.

General
PDF version 1.3 • Postscript Level 2+

ICC Compliant No • Colour Model CMYK only

Technical Information (Publishing)

Digital Delivery (Publishing)

Please ensure that your advertisement is booked with your account manager prior to sending material. 
Advertising material can be delivered in the following methods:

Adstream Limited
www.quickcut.co.nz
Tech Support 09 913 1479

Adtracker Online (ATOL) • adtracker.fairfaxmedia.co.nz 
If you require any assistance, please contact your account manager or 
one of the production centres below.

Auckland - 09 580 1728
Hamilton - 07 849 9653 

Wellington - 04 474 0468
Christchurch - 03 943 2453

Images

Format	 EPS, TIFF, JPG, PDF

Photographs	 1Mb

Minimum resolution for colour images	 150dpi

Minimum resolution for greyscale images	 150dpi

Minimum resolution for black and white (single bit) images	 600dpi

Maximum ink weight	 240%



Rates effective 1st July 2014

PAGE SIZES
Run of Paper................................ 370mm x 7cols
Classified.....................................370mm x 8 coIs

Size Specifications (Publishing)

JUNIOR PAGE

280mm x 186mm

QUARTER PAGE
HORIZONTAL

100mm x 262mm

QUARTER PAGE
STANDARD

190mm x 110mm

FRONT PAGE 
SOLUS

60mm x 262mm

1/8 PAGE
ISLAND

100mm x 110mm

FULL PAGE

370mm x 262mm

HALF PAGE
HORIZONTAL

180mm x 262mm

HALF PAGE
VERTICAL

370mm x 148mm

FOR SIZES OUTSIDE OF 
THESE SPECIFICATIONS, 
PLEASE CONTACT YOUR 

ADVERTISING CONSULTANT.

Column Widths (mm) 1 2 3 4 5 6 7 8

Run of Paper 34.0 72.0 110.0 148.0 186.0 224.0 262.0

Classified 32.0 66.0 100.0 134.0 168.0 202.0 236.0 270.0



Rates effective 1st July 2014

General Advertising Terms & Conditions

  1.	�In accepting an advertisement for publication, and in publishing it we are doing so in consideration of and relying on your 
express warranty, the truth of which is essential: 
�a) That the advertisement does not contain anything that:  
	 (i) is misleading or deceptive or likely to mislead or deceive or which otherwise breaches the Fair Trading Act 1986; 
	 (ii) is defamatory or indecent or which otherwise offends against generally accepted community standards; 
	 (iii) infringes a copyright or trademark or otherwise infringes any intellectual or industrial property rights; 
	 (iv) breaches any provision of any statute, regulation, by-law or other rule or law, and

	 b)	� That the advertisement complies in every way with the Advertising Codes of Practice issued by the Advertising Standards 
Authority Inc. (“ASA”) and with every other code or industry standard relating to advertising in New Zealand, and;

	 c)	� Publication of the advertisement will not give rise to any liability on our part or in a claim being made against us.

  2.	�You agree to indemnify us against all losses or costs arising directly or indirectly from any breach of those warranties 
above and from any costs incurred in our making corrections or amendments in accordance with the terms that follow.

  3.	�By supplying or placing an advertisement for publication you grant us a perpetual, royalty free license to reproduce the 
advertisement in any print or electronic advertising media we offer advertisers now or in the future.

  4.	�Where you utilise any aspect of our creative services in the design or production of an advertisement (including 
photographic or design work) you acknowledge that we own the copyright in such work and that such work is not work 
for which a commissioning payment has been made or agreed.

  5.	�We may refuse to publish, or withdraw an advertisement from publication without having to give a reason.

  6.	�We may publish the advertisement on the next available day if there is an error or delay in publication of the advertising 
as booked.

  7.	� We may correct or amend advertising to conform to style or for other genuine reason as long as we do so using reasonable care.

  8.	�All DVDs, blue-ray disks and videos, and any other restricted publications advertised for sale must include its 
Classification as determined by the NZ Classification Office and may be advertised only in accordance with the 
conditions imposed by the Classification Office. We may require written evidence of New Zealand Classification ratings 
and Classification Office conditions for each DVD, video or any publication.

  9.	�We may take orders for advertising in specific spaces (space orders). The space may be used only by you for advertising 
of the advertiser’s usual business and may not be transferred by you to another person.

10.	�The guarantees contained in The Consumer Guarantees Act 1993 are excluded where you acquire goods and services 
from us for the purpose of a business.

11.�	�You must tell us as soon as possible if there is an error or omission in any advertisement the advertiser has placed. We 
will not be liable for any indirect or consequential loss (which includes loss of revenue or profit) from an error or omission 
or failure to publish and if we are found to have any direct liability for any circumstance that liability is limited to the cost 
of the space of the advertisement.

12.	�To cancel an advertisement a cancellation number must be obtained from us at least three days prior to publication. 
Cancellations which occur inside of the three-day working period may incur a 100% penalty.

13.	�The charge for an advertisement will be in accordance with the published ratecard applying at the time for the 
publication, unless we agree otherwise in writing. Rates for space orders apply for the whole space and are not reduced 
if the whole space is not used. Rates confirmed in advertising volume agreements will be honoured over the period of 
that agreement if all other conditions of the agreement have been met by you.

14.	�Advertising placed by advertisers who are not New Zealand residents will be zero-rated for GST purposes. GST will be 
applied at the standard rate to advertising placed by non-resident agents acting for New Zealand resident principals.

15.	�If payment on a commercial account is not made by due date (which is the 20th of the month following invoice, unless we 
specify otherwise) you will be liable for interest at market rates and all costs of recovery, commissions and collection fees.

16.	�All casual advertising must be prepaid prior to publication. Payment by credit card for casual advertising is accepted.

17.�	We may provide guidelines to be followed where you include internet addresses in advertising.


